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Abstract

Bancassurance is a phenomenon wherein insurance products are
offered through the distribution channels of banks along with a
complete range of banking and investment products and services. The
present study aims to explore the branch managers’ perception on
various facets of bancassurance using a questionnaire survey and
Likert Scale as its measuring tool. The elements viz., perceived benefits,
support systems, management commitment, insurers’ support,
employees’ attitude, training and development and customer focus
have been analysed on the basis of the mean scores obtained. The
study reveals that the banks are proactive towards the implementation
of bancassurance and due attention and commitment is extended by
the top management. Proper coordination between banks and insurance
partners towards the execution processes of bancassurnce has to be
adequately restored to make the venture more productive.

I. Introduction
BANCASSURANCE IS A concept wherein insurance products are

offered through the distribution channels of banks along with a complete
range of banking and investment products & services. To put it simply,
bancassurance, tries to exploit synergies between both the two different
entities such as banks and insurance companies. Emergence of
bancassurance in India is chiefly contributed by the legal and market
environments in consequence to the implications of financial sector reforms
which envelop both the banking and insurance sectors.

Growth of retail banking, financial diversification, economies of scale,
cross selling, relationship management, ICT in banking, convergence,
competition and regulations are the main factors contributing to the growth

* Faculty Member, Institute of Cooperative Management, [An Institution of
Coperative Management, Madurai], Chinna Udaippu, Postal Training Centre (Post),
Madurai, Tamil Nadu 625022 , INDIA

Manager’s Perception towards
Bancassurance : A Study with respect to

Select Banks

Submitted May 2016 ; Accepted October 2017



582 Finance India

Indian Institute of Finance

References
Agarwal, R. , "Bancassurance", SSRN Network

Aluthgama, C. L. (2009), "The Concept of Bancassurance", The Island Online,
2009

Anand, S. and V. Murugaiah, (2006),” Bancassurance: Indina Context”, SCMS
Journal of Indian Management, pp.73-81, July-September, 2006.

BCG, (1999), “The research report of The Bank Administiation Group/BCG”, Boston
Consulting Group

Bhat, R., (2005),” Insurance Industry in India : Structure, Performance and
Future Challenges”,  Vikalpa, Vol. 30, No.3, pp. 93-115.

Bhushan, P., and M.A. Murtaza, (2015), “Bancassurance in India: A Managerial
Perspective”, Asian Journal of Researach in Banking and Finance , Vol. 5 , No. 6, pp.151-159.

BME, (2013), "Bancassurance - Ingredients for Success", Banker Middle East,
September 23rd, 2013

Brynard, P.A., (2009), “Mapping the Factors that Influence Policy
Implementation”, Journal of Public Administration , Vol. 44, No. 31, pp.557-577.

Chari, V. G. (2008), “Evaluation of Bancassurance Services-A Select Study”, Ph.D
Dissertation, Kakatia University, Department of Commerce and Business
Management

Constantinescu, D., (2012),  “ The Influence of Bancassurance System on the
Quality of the Insurance Services”,  International Journal of Academic Research in
Business and Social Sciences, Vol.2, No.10, pp.464-479.

Dharmaraj, S., (2015), “Bancassurance in India-Growth of the Channel and
Contributing Factors”, Sourthern Economist , Vol. 54, No. 16, pp.37-39.

Dharmaraj, S., (2016), “Bancassurance in India - Opportunities and
Challenges”, The Indian Banker , Vol. III, No. 7, pp.31-35.

Ghimire, R., (2013), “Bancassurance: A Tool of Integrating Insurance and
Banking Industries”, Mirmire Monthly , Vol. 322 , No.3,  pp.1-7.

Gujral, T. M., (2014), “An Impact of Bancassurance Product on Banking Business
in India-An Indepth Study”, Ph.D Dissertation, The Maharaja Sayajiroa University
of Baroda, Department of Accounting and Financial Management, Faculty of
Commerce and in the book on Role of Financial Industry in Accelerating Economic
Growth , 351-365. Centre for Financial Services, Gujarat Technological University.

Gupta, S. and N. Rao, (2004), “Bancassurance: Prospects, Strategies,
Challenges and Mutural Benefits”, IBA Bulletin ,  pp.5-13.

ILI, 2012, “Fortune Favours the Bold-A Summary”, Financial Services Practice,
India Life Insurance, McKinsey & Company.

Jan, A. and H. Baber, (2014), “Bancassurance - Growth Guaranteed in India”,
The Economics and Finance Letters , Vol. 1 No. 9.

Kartheeswari, S. and K. Rajeswari, (2013), “Bancassurance: A Lucrative
Marketing Strategy of Insurance Services”, The Journal of Insurance Institute of
India ,  pp.95-104.



Dharmaraj, Manager's Perception towards Bancassurance : A Study.... 583

Indian Institute of Finance

Karunakaran, A., (2006) “Bancassurance: A Feasible Straget for Banks in
India?” Reserve Bank of India Occassional Paper , Vol. 27 , No. 3.

Kaye, C., Leung, F., Michaelis, H., Poh, C. K., Schuh, E., and Wiest, R. (2009),
“Bancassurance in China: Reaching the Next Level”,  Research Report, Swiss Re,
BCG.

Kumar, A. (2012), “Cross Selling : With Special Reference to State Bank of
India”,  International Journal of Social Sciences & Interdisciplinry Research, Vol.1,
No.6, pp.116-123.

Kumar, A., and Pandey, P. K.,(2013), “Bancassurance : New Dawn in Indian
Insurance Distribution”, The Journal of Insurance Institute of India, Vol. 1, No.2,
pp.98-107.

Kumar, Manoj, (2010), "Bancassurance : A SWOT Analysis", Financial Express,
April 11, 2000.

Makhija, T., (2012), “Bancassurance - Some Reflections”, The Journal of Insuranc
Institute of India , pp.59-93.

Omondi, R. P., (2011), “Determination of Adoption of Bancassurance by Commercial
Banks in Kenya”, Research Project, University of Nairobi, pp. 1-52.

Pandey, J. and S.A. Mutt,”Coparative Study of Cross-selling Practives in
Public Sector and Private Sector Banks in Mysore”, Journal of Reseach in Commerce
and Management , Vol. 1, No. 6,  pp.1-13.

Pilavakis, I., (2005), “Is The Success Of Bancassurance in Cyprus Under Threat
Because Of Cyprus’s Accession to the European Union?,” A report

Popli, G. and R. Popli, “Bancassurance Business: Opportunities, Problems
and Challenges in India”,  Article, Electronic Copy.

Rajput, V. U., (2013), “Research on Bancassurance”, International Journal of
Scientific and Research Publications , Vol. 3 , No. 7.

Raju, S. ,”Bancassurance in India: Both Sides of a Coin”, SSRN Network

Research Report, (2012), “India Life Insurance: Fortune Favours the Bold-A
Summary”, Financial Services Practice,  McKinsey&Company.

Satsangi, R., (2014), “An Analysis of Effectiveness of Bancassurance as a
Distribution Channel in India”, Delhi Business Review , Vol. 15 , No. 1,  pp.41-52.

Sharma, M., (2007), “Bancassurance: Opportunities and Challenges”, The
Journal of Indian Insititute of Banking & Finance , Vol. 78 , No. 2,  pp.54-61.

Singh, A, (2011), “Bancassurance from Trivial to a Crucial Distribution
Channel”, Report,  Bajaj Allianz Newstrach .

Singh, M,(2014), “An Insight to Factors Influencing Cross Selling Activity -
A Bankers Perspective”,  International Journal of Management, IT and Engineering ,
Vol.4, No.6.

Srivastava, A, (2007), “ Bancassurance: Issues and Opportunities”,  Professional
Banker , pp.15-22.

Tripathy, N, (2007), “Bancassurance in India - Tasks Ahead”, Insurance Cronicle,
Vol.12, No.3, pp.55-61.



584 Finance India

Indian Institute of Finance

Tripathy, N,(2010), “Bancassurance" in Financial Services, PHI Learning
Pvt.Ltd., pp. 251-260.

Varadharajan, R.  and K. Natarajan, (2007), “Bancassurance-Emerging
Challenges”, edited volume by K. Ravichandran on “Recent Trends in Insurance
Sector”,  Abhijeet Publications, pp. 99-107.

Zboja, J. J., (2006), “Cross Selling Performance in Services - An Internal Marketing
Perspective”, SSRN Network


