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Abstract

The present study is aimed at examining the factors influencing
intention to use technology-driven banking using a conceptual model
based on the TAM framework. The Perceived ease of use (PEU),
Perceived Usefulness (PU), social influence (SI), Trust, Digital Literacy
(DL) has been taken as independent/exogenous variables. Likewise,
the intention to use technology driven banking (IUTDB) serves as the
mediating variable, while the actual usage (AU) represents the
dependent variable. For this, the research sample consisted of 398
individuals in Haryana who conduct routine financial transactions
using technology-driven banking. SPSS 26 and Smart PLS 4 software
have been employed for data analysis. The empirical findings indicate
that each of the variables (PEU, PU, SI, Trust, and DL) exerts a
statistically significant and favorable impact on IUTDB; consequently
leading to actual usage (AU).
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I. Introduction

THE RAPID SPREAD of technology-based systems, especially those
linked to the internet, is driving significant changes in how businesses operate
and engage with their customers (Ibrahim, Joseph, and Ibeh, 2006;
Parasuraman and Zinkhan, 2002). However, banks have made substantial
technological investments in recent years to reduce costs while enhancing
consumer services and experiences. They have evolved from providing basic
banking services to becoming universal banks over time (Uppal and Singh,
2023).This transformation encompasses the adoption of technology-driven
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suggests that behavioral intention influences people's decisions to adopt
and use technology and actually causes people to engage with it.

VI. Conclusion

This study investigates the usage intention towards technology-driven
banking in Haryana using the TAM model. Employing PLS-SEM on a sample
of 398 participants, the results affirm a good model and validate all proposed
hypotheses. Notably, all pathways (PES, PU, SI, trust, DI) demonstrate a
significant positive correlation with behavioral intention. These hypotheses
supported the findings of Rajan and Baral (2015), Mukherjee (2022), Amilan,
Aparna and Swaminathan (2023), Al Nawayseh (2020) and Mulyono (2023).
Therefore, it can be inferred that people in Haryana are receptive to technology-
driven banking services. Moreover, the current study has measured the
influence of intention on real usage behaviour and found substantial positive
impact supporting the findings of Saha and Kiran (2022). This implies that
individuals with a strong intention to utilize technology-based banking
services are inclined to actively participate and utilize such services.

6.1 Limitations and Future Prospects

This research study signifies a substantial endeavor in comprehending
the determinants influencing the adoption of technology-driven banking. It
is imperative to recognize the limitations of present study, it focus on a
small sample size confined to one state i.e. Haryana only. Nonetheless, the
outcomes provide valuable insights. Subsequent research initiatives should
consider broadening the study's scope, thereby augmenting the
generalizability of the findings. Additionally, the future studies may take
into account factors such as continuous usage, negative variables, addressing
challenges pertaining to infrastructure, cybersecurity, and the overall
ecosystem of financial services acceptance and transactions.
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