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Abstract

India's adoption of Fintech surged from 52 percent in 2017 to 87
percent in 2019, according to a report by EY Global Fintech Adoption
Index. The Fintech industry is driven by increased digital infrastructure
and internet usage. Around the world, small firms have accepted fintech
services at a rate of 25%. This study aims to identify the most important
variable affecting small businesses' aspirations to adopt financial
technology. In this study, the registered MSMEs (Micro, Small, and
Medium Enterprises) of India are considered. A close-ended structured
questionnaire was used to collect unique data for the descriptive and
inferential study design in the paper. Between December 2021 and February
2022, the data was collected. The financial technology acceptance was
found to be affected by government support, hedonic motivation, and
perceived benefits, i.e., efficiency & security and reduced cost, while
original TAM variables, which are Perceived ease for use and perceived
usefulness, were found to be insignificant in the case MSME sector.

JEL Code: (52, G20, G29, G53
Keywords : Fintech; MSMEs; Hedonic Motivation: Government Support; EY;
India

I. Introduction

Financial technology (FinTech) is sweeping the financial industry and
posing a challenge to structures built conventionally over many generations
if its proponents are to be believed. The entire corporate ecosystem has
transformed due to the fintech services provided (Candraningrat, Abundanti,
Mujiati and Erlangga, 2021). The use of digital banking for quick record-
keeping, payments, and purchases using mobile devices is a typical example.
The design and successful use of cutting-edge technology tools to satiate
customers' financial requirements and wants is called "fintech." It goes
beyond e-banking and consumer digitization (Park, Ryu and Shin, 2016).
The concise success stories in the FinTech industry are typically described
as experiencing exponential growth. Lufax, a Chinese peer-to-peer lender,
was founded in 2012. In the first year, it made loans totaling $24 million. In
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efficiency and peer influence. Lastly, moderating impact of firm
characteristics and owner characteristics can also be incorporated in the
research model.
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Annexure I

Detail Statements were used for all constructs items in the study

Items Statements

PE_1 By employing Fintech, I can meet my business's needs.

PE_2 Using Fintech improves corporate productivity because accessing information
about numerous platforms is quicker.

PE_3 Fintech cuts down on transaction time.

PE_4 Fintech transactions are simple to perform.

PU_1 Online financial product providers known as fintech Platforms have lower
transaction fees.

PU_2 Fintech Platforms that supply financial commodities digitally receive
approval more swiftly.

PU_3 Financial transactions on various Fintech platforms save paperwork.

HM_1 Using Fintech in business is fun.

HM_2 Using Fintech in business is enjoyable

HM_3 Using Fintech in business is very engaging.

GS_1 believe the government has introduced favorable legislation and regulations
to adopt Fintech in business in recent years.

GS_2 I believe the government is actively setting up new infrastructure, such as
the infrastructure telecom network, which positively promotes Fintech in
business.

RC_1 Fintech products cost substantially less.

RC_2 Other costs and processing fees while choosing fintech products are minimal.

RC_3 Fintech products are much cheaper than traditional banking products.

ES_1 Compared to traditional loans, etc., fintech products are effective.

ES_2 I discovered that conducting business on several finance platforms is secure.

TA_1 In my opinion, modern technology is essential for businesses to reach their
financial objectives.

TA_ For the sake of my business, I am always eager to learn new technology.

TA_3 For my business, using financial technology is advantageous.

BI_1 I routinely employ different Fintech products and services different service
providers offer to satisfy business finance needs.

BI_2 In the future, I'll still use fintech services.

BI_3 I frequently use different Fintech products and services offered by different

service providers to satisfy the financial requirements of businesses, and I w
will keep doing so in the future.

Source : Self Formulated
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