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Abstract

The study seeks global motorcycle industry is experiencing a boom,
with a projected market value of US$ 151.1 billion. The unique approach
to studying consumer behavior in the Indian motorbike market through
SEM is adopted. The study considers longitudinal changes in consumer
preferences, taking into account the psychological and emotional aspects
driving motorcycle purchases. A focus on sustainability and
environmental impact, particularly regarding electric motorcycles, will
provide insights into the role of green technology. The researchers
conducted the data collection process during November-December 2023.
The response rate for the in-person survey was 92.8%. In total, the
researchers obtained 457 (225 +232) valid responses. Therefore, the
final sample size for this research stands at 457. The findings offer
significant implications for both academia and industry, providing a
foundation for more targeted and effective marketing strategies that
resonate with contemporary consumer values and expectations.
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I. Introduction

THE GLOBAL MOTORCYCLE industry is experiencing a boom, with a
projected market value of USD 151.1 billion by 2027 (Fujita, 2013). This
growth is being fuelled by rising disposable incomes, increasing urbanization,
and a growing interest in adventure travel (Fujita, 2013). Within this
expanding market, foreign motorcycle brands are gaining significant traction,
particularly in emerging economies like India (Rao and Jain, 2013). Factors
like superior technology, innovative design, and the aspirational value
associated with international brands are key contributors to this emerging
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